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SUCCESS STORY

“We've worked hard to build a passionate audience who
I H ‘ E I ) believes in our mission. Curating content is a key part of
fostering that passion, but it was challenging to collect

nER emails from the external content we curate. Now we can.

The entire process is incredibly easy and the results have
O J E C T far exceeded our expectations.”

~Brett M. Peters, The It Gets Better Project
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50% % 16%

OF ANNUAL GOAL IN AVERAGE CONVERSION EMAIL OPEN RATE
FIRST 4 WEEKS CONVERSION RATE RATE FOR THIS AUDIENCE OVER
ON BEST-PERFORMING CLINK EXISTING CRM
(ALMOST 1K EMAILS
CAPTURED)
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